The Lighthouse Proiject

Scanning the S orizons

Background|/
Research Objective

* What we know: Elon pur-
chased the former Lighthouse
Tavern and is searching for stu-
dent opinions about what the
space should look, feel, and
sound like next year.

* What the challenge is: Stu-
dents want a bar. The universi-
ty has a responsibility to pro-
tect itself, its image, all while
keeping students happy. How
can a school and its students
meet in the middle? Here’s
How...

Let’s get focused: West End Story

* There was the Sharks vs. Jets, there is Yan-
kees vs. Red Sox, and there is the Lighthouse
Loyals vs. the West End Warriors. They say
keep your friends close and your enemies clos-
er. By infiltrating the other side we learned that
West End patrons actually want the new facility
to be similar to the old Lighthouse. “People go
to different bars for different reasons. Some
days are just Lighthouse days.”

The bigger the better

* 5,000 students means 5,000 opinions. We got
ransom (as in sampling) and discovered the real
picture through a quantitative survey. 1,500
responses later we had our answer.
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* outside patio
* booths and high tables
* multiple bars

* more televisions
*no “Elon” garb

*live music
* serve alcohol
* pool tables

-table tents

- “Deer to peer neyys
- facebook
“Myspace

- fliers




